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ABOUT ME

'm a designer with 7 years of experience creating
clear, accessible, and user-centered digital
experiences. | specialize in building consistent
visual systems, structuring information, and
improving usability across web and digital
platforms, always balancing creativity with
functionality.

've worked across eCommerce, e-learning, and
event design, collaborating with cross-functional
teams to deliver experiences that are both
visually strong and purposefully designed.
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E-Learning
Digital Assets & Visual Systems
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The Challenge: When | joined,
the feam was transitioning to a new
platform and there was no
consistent visual system in place.
Assets varied a lot in quality and
style across courses.

readable typography, and clear visual hierarchy.

MOST COMMON DISPLAY AD SIZES (According to 1AB)

728X90 Positioned at the -
160x600 LEADERBOARD top of webpages

WIDE SKYSCRAPER

Vertical units 300)(250

found in sidebars - MEDIUM RECTANGLE
Designed A versatile unit that

320X50 specifically for performs well on both

MOBILE LEADERBOARD mobile screens desktop and mobile

OTHER COMMON DISPLAY AD SIZES

Desktop Mobhile

970x90 300x100
200x200
200x200 300x200

@ cCoOMPANY

Clicking on the INSTALL button will
install Company Inc.'s Product A
application. The function and purpose
of Product Aareto w0 o

B € W . ———

The product A app will cause my
mobile device to communicate with
company Inc’s server automatically
in order to record my consent and to
record usage metrics.

You can withdraw your consent in the
future. To request removal or
disabling of this computer program
under certains conditions, please
contact us at this electronic adress.

See our Privacy Policy of Contact Us
for more information

| have read, understand and
consent to the above

| consent to the license agreement.

INSTALL CLOSE

M < QaQa > 0

@ COMPANY

Clicking on the INSTALL button will
install Company Inc.'s Product A
application. The function and purpose
of Product A are to s s

B @ W A p——

The product A app will cause my
mobile device to communicate with
company Inc’s server automatically
in order to record my consent and to
record usage metrics.

You can withdraw your consent in the
future. To request removal or
disabling of this computer program
under certains conditions, please
contact us at this electronic adress.

See our Privacy Policy of Contact Us
for more information

| have read, understand and
consent to the above

/I consent to the license agreement.

INSTALL CLOSE

What | did: | built a visual system for some courses: color palette, typography,
icons, shapes to bring consistency across each course. For a multi-institution
collaboration, | took it further and developed a full system including a logo,
letterheads, textures for Articulate Rise 360, and additional assets.

Everything | designed followed WCAG accessibility standards, color contrast,

*All content was
created for Humber
Polytechnic. For portfolio
review purposes only,
not for distribution
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Institution Collaboration: A complete visual identity system developed for a collaboration. This project

included logo, color palette, typography, icons, textures, and document templates.

LOGO

Confidential Project

*All content was created for Humber
Polytechnic. For portfolio review purposes
only, not for distribution

Midnight blue

HEX code: #0C265A
RGB: 000000
CMYK: 0000

Dark Cyan

HEX code: #119da4

Teal

HEX code: #005B5E
RGB: 000000
CMYK: 0000

Gold

RGB: R:76 G:157 B:220 RGB: 000000

CMYK: 0000

_: i

Formative Reflective Journal Activity

and the strategies you used 1o date these iffere

their effectiveness. You can use the questions below ta guide your reflection.

limiting flexibility

Hew might we explain these barrie
than belanging 1o the leamer? (medical vs social models)

Date 1

CMYK: 0000

Formative Reflective Journal

| Activity

experienced and the strategies you used 1o

these differences and evaluate their effectiveness. You can
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Humber Showcase

Event Visual Identit MY' H %
vent Visual Identity TEC NEC

Programs used: Photoshop, lllustrator, Figma, PowerPoint — WE DEFINE IT

Context: Humber College Annual Event

Focus: Branding, Visual Consistency

My Role: Lead designer responsible for the complete visual
identity of Humber's annual Innovative Learning event
where staff and faculty present their work to the broader

college community. SHOWCASE 2026
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Showcase 2025: Logo, conference program, exhibit passport,
merchandise, and print materials
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CONFERENCE PR(

Session Block 2
2:00 PM -3:00 PM

Is this a Game to You?! Turning course content into a (fun!) game | Room D109

Design Dash: The PLAR Sprint Workshop | Room D200

In Transition: Co-Creating Solutions for International Graduate Employability | Room H205
Exploring the Relationship Between Technology & Sustainability | Room F105

Navigating Post Secondary Spaces: Black Students Voices | Room H112

Indigenizing Education: Student-Teacher Collaboration and Co-Learning | Room HB105
The Fashion History Project: A Cross-Disciplinary Digital Archive | Room F214

Testing Assumptions Through Applied Research - Is It For You? | Room 1202

Lightning Talk - Group 3 | Room F203
LT1: Campus as a Canvas - Student Belonging through Art
LT2: CCBI and Humber Galleries Fellowships

Lightning Talk - Group 4 | Room F205

LT1: Customizing Micro-Credentials: Tailored Learning for Industry Impact
LT2: Challenges in E-textile for Bio-Potential Monitoring

LT3: Building Brilliance Beyond Borders: Global Learning with Humber IDI

Lightning Talk - Group 5 | Room F212
LT1: Greening the Screen: Embedding Sustainability into Film Education
LT2: Humber's Sustainability Vision: how to engage with climate action

q’" BE Centre for

POLYTECHNTIC Innovative Learning




The Result: The event from 2025 brought together 270+ attendees, 152 presenters, 74 sessions,
30 volunteers, and one consistent visual identity across every touchpoint
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On The Danforth

Editorial and Creative Direction e o N aNAN
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Programs used: Photoshop, lllustrator, InDesign
Context: On The Danforth Magazine, Spring Issue

Focus: Editorial Design, Creative Leadership

My Role: Creative Director of the Spring Issue of On ! o w; o
The Danforth, a free community magazine distributed % \

in the Danforth neighbbourhood in Toronto. During this | ety g ,

project | led a team of 4: an Art Director, two designers,

and a photo editor.
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ON THE DANFORTH

SPRING 22/23
CREATIVE STYLE GUIDE

Editorial Focus and Creative Direction

rossroads. As the world opens up, we
‘ have an opportunity to start anew;

to learn from the past, consider our
choices, effect change, and take the best path
forward moving towards the future. The Spring
2023 Issue of OTD is an introspective on where
The Danforth has been, where it currently
resides, and where it’s going.

SECTIONS
‘The issue will contain 4 sections:

1. “Old Roads” - History, Community, Established
Parts of The Danforth

2. “Scenic Detours” - Arts, Fashion, Locales/Events
3. “Pit Stops” - Food, Hobbies, Small Businesses

4. “New Trails” - Effecting Change, Charities/
Fundraisers, Environmental Awareness.

CREATIVE DIRECTION

In terms of design, we want to continue with
the editorial direction for this issue. We want to
guide the reader through a story, starting with
remembrances of Danforth, the places, the people;
and guiding them into new beginnings, new ways
to see the world and changes that have had a

positive impact in the community.

Crossroads will be based in a clean and minimalistic
base, using solid colors and a vibrant color
palette. Using isolated images, illustration, and
photography styles, Old Roads will start from a
retro style, and with the passing of times (sections),
will acquire a modernity in elements and designs
until reaching New Trails, a new way to see the
world and redefine what is normal.

OLD ROADS

DOLORSIT AMET
LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur do eiusmod tempor
incididunt ut labore et dolore magna.

By Janice Doe

elit duis tristique. Convallis tellus
id interdum velit laoreet id donec

orem ipsum dolor sit amet,
TR i

ur adipiscing elit,

sed do eiusmod tempor in-

cididunt ut labore et dolore magna
aliqua. Non tellus orci ac auctor.
Pretium quam vulputate dignissim
suspendisse. Fames ac turpis eges-
tas integer eget aliquet nibh. Eget
arcu dictum varius duis at consec-
tetur lorem donec massa. Semper
viverra nam libero justo laoreet sit
amet cursus sit. Eget arcu dictum
varius duis at consectetur lorem
donConsectetur purus ut faucibus
pulvinar.

Imperdiet massa tincidunt nunc
pulvinar sapien et. Vulputate eu
scelerisque felis imperdiet proin
fermentum leo vel. Sagittis nisl
rhoncus mattis rhoncus urna neque
viverra justo. Consectetur adip-
iscing elit pellentesque habitant
morbi tristique senectus et netus.
tea

S di ur

ultrices.m. Quam adipiscing vitae
proin sagittis nisl.

“The big
brown
fox jumps
over the
lazy dog”

Arcu odio ut sem nulla. Cursus
sit amet dictum sit amet. Sit amet
mauris commodo quis imperd-
iet. Egestas integer eget aliquet
nibh praesent tristique magna sit.
Convallis tellus id interdum velit
laoreet id donec ultrices. Quam
adipiscing vitae proin saQuam
dipiscing vitae proin  sagittis

libe‘;o id faucibus nisl. Purus sit
amet volutpat consequat mauris
nunc. Dui ut ornare lectus sit amet
est. Id neque aliquam vestibulum
morbi blandit. At ultrices mi tem-
pus imperdiet nulla malesuada pel-
1 C s

q! P g

nisf. Quam adipiscing vitae proin
sagittis nisl. Dui ut ornare lectus
sit amet esQuam adipiscing vitae
proin sagittis nisl. Quam adipisc-
ing vitae proin sagittis nisl. Dui ut
ornare lectus sit amet esgittis nisl.
Non enim praesent elementum

P [

STOPS

Style can vary if needed

MAIN COLOR PALETTE

GRAPHIC STYLE

Color images

Solid color (no gradient) elements

Pop art style Illlustration

A

4

facilisis leo vel fringilla est ullam-
corper. Viverra mauris in aliquam
sem fringilla. Dui ut ornare lec-
tus sit amet est. Id neque aliquam
vestibulum morbi blandit. Dui ut
ornare lectus sit amet est. Id neque
aliquam vestibulum morbi blandit.

SUBHEAD

Tristique risus nec feugiat in
fermentum posuere urna nec. Tris-
tique senectus et netus et malesuada
fames ac. Dui ut ornare lectus sit
amet est. Id neque aliquam vestib-
ulum morbi blandit. At ultrices mi
tempus imperdiet nulla malesuada
pellentesque. Consectetur  adipi-
scing elit duis tristique. Convallis
tellus id interdum velit laoreet id
donec ultrices. Nam libero justo
laoreet sit amet cursus sit amet dic-
tum. Quam adipiscing vitae proin
sagittis nisl. Quam adipiscing vitae
proin sagittis nisl. Dui ut ornare
lectus sit amet est. Id neque ali-
quam vestibulum morbi blandit.
At ultrices mi tempus imperdiet
nulla malesuada pellentesque. Nam
libero justo laoreet sit amet cursus
sit amet paltis dictum.

CROSSROADS 1

|—

RUNNING HEAD
Noto Sans Light & Bold
10pts / just one line

TITLE (H1)

Montserrat (All non-italic variants)
Type size range min 30 - max 45
Leading adjustable. No baseline align
Color can vary

SUBTITLE (H2)
Noto Sans Light Italic
15pts / 20pts leading
No baseline align

BYLINE

Adobe Garamond Pro Bold
15pts / 15pts leading

No baseline align

BODY COPY

Adobe Garamond Pro Reg

11pts / 13pts leading

Hyphenate (max 2 per paragraph)
Align to baseline grid (13pt baseline)
Justified with last line aligned left

FIRST PARAGRAPH DROP CAP

3 Lines

Montserrat Bold

+2 Kerning between drop cap and first word
(standard, can be adjusted case-by-case)

QUOTE MARKS

Hiragino Kaku Gothic Std

18pts / 20pts leading

No baseline align. 26pt leading (2 baselines)
Stick to 1 column as much as posible

Color can vary

SUBHEAD

Noto Sans Bold

15pts / 15pts leading
1skipped baseline space

FOLIO

Noto Sans Light & Bold
FOLIO (light): 9pts
NUMBER (bold): 9pts

ACCENT / ALTERNATIVE TYPEFACE
Quentin
Adijust size, tracking, and colour acording to design

C=4 M=3Y=22 K=0 HEX= f5efcd

HEX = ff7062

C=12 M=68 Y=57 K=0

C=15M=97 Y=90 HEX = ¢82930

C=33 M=10 Y=5 K=0 HEX = abcbe2

C=59M=3Y=32 K=0 HEX = 62bfb8

C=71 M=62 Y=63 K=60

HEX = 303231

OLD

'ROADS

Style can vary if needed

A

-EEER LR

Vintage Style lllustration _

MAIN COLOR PALETTE

GRAPHIC STYLE

Postcard concept

Black & White and Color images

Retro elements

The Challenge: Lead a team
of 4 designers, align around a
cohesive creative concept, and
deliver a 48-page print magazine
for a real community.

What | did: | started by

interviewing and selecting my
own team. From there, |
developed the creative concept
around our theme Crossroads: a
visual journey through past,
present, and future. To align the
team, | created a visual reference
system and a clear workflow that
let everyone work independently....



The Result: A 48-page print magazine,

designed, printed, and distributed for free across
the Danforth community in Toronto.

-I @ Cooking up a Community
By Kenna Barnes
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How We Immortalize Our Cats

22 myrucguo

Outfits of the Danforth 24

By Natasha Kempnich

26 The Clay Room

By Rachel Boyd

SCENIC
DETOURS

How We
Immmortalize
Our Cats:

From
Ancient
Pottery
to Etsy
Shops

By Meg Bowen

Photo by Daphne Guima

s a kid, T grew up with three
cats. In the 90s, that meant we
filled albums with Kodak pho-

tographs we got developed at Walmart.
Photographs of us—my family—with
our beloved little guys and some of just
Rex or Chloe or Max, alone, because
we needed to bring that love we had
for them to life, to put it somewhere
tangible, somewhere we could look at
and hold in our hands.

Obviously, this is not a unique experience.
The rise of kitty fame on the Internet makes
that ever clearer. But we—humans, lovers of
cats—have been filling proverbial albums
with Walmart-developed photos for as long
as cats have been domesticated, probably
even before then. Thousands of sculptures
and mosaics and pieces of pottery from
ancient civilizations, Victorian-era photo-
graphs, and webpages-upon-webpages show
this desire to commemorate the great love
we hold for our pets and the companionship
they wholeheartedly give us in return.
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My roommate got her first cat in the
summer of 2016. Our text messages
went from weekend plans and household
chores to a strict “photos-of-Potato”
lockdown. The selfies and videos of
him doing mundane things—eating,
yawning, sleeping—were both endless
and not-quite-enough. So, called by some
dormant instinct to have an artist far
better than myself immortalize a cat we
both loved, I commissioned a portrait of
Potato as a 1970s Bowery punk, bringing
together two things that she loved. That
portrait still hangs on the wall just inside
our front door, even though we've moved
houses three times since it was originally
painted. She’s also added two more cats
into the mix, and it occurred to me that
it seemed a little unfair to only have a
portrait of one.

In my search for wall-time equality, I
found Nathan Nun’s Etsy shop—Na-
thanNunArt—an artist working out of
the Danforth neighbourhood. Nathan
does some work in that niche portrai-
ture that I'd been looking for when I
commissioned a “Sid Vicious cat.” His
work consists of beloved pets in histor-
ical dress (some, hilariously, playing the
lute despite cats’ well-documented lack
of opposable thumbs), or as stand-in
characters in some of our favourite sci-fi
and fantasy stories. Despite the elaborate
poses and costuming, at their core, these
portraits are always motivated by that
great love and appreciation we still have
for our pets, after all these years. “They are
family,” Nathan tells me, and just like the
photographs we all hold of one another,
these portraits are “an instance of love...
When they are with us and something
to remind us of it when they are gone,
immortalized.”

It’s a sweet thing, really; when I first
started with the seed of an idea for this
article, I wanted to explore the history
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of portraiture in general and how we
as humans used portraiture to immor-
talize and celebrate one another. And
how, slowly, that immortalization had
crept also into our love for our animals.
But (and maybe it should have come as
no surprise), we've been trying to
immortalize these furry friends for what
seems as long as we have been able to
put ink to paper.

‘There’s always so much more being
said beneath the art we love. The care
of the subjects involved is just a layer.
Nathan studied political science and
political philosophy at school and doesn’t
shy away from infusing his education
and his own conclusions into his art.
Public and personal interest has pulled
him to focus his niche even further, in
a project called SovCat, which depicts
cats in socialist-style agitprop posters. It
is Nathan’s “take on socialist irrealism”
which entangles classic cat humour with
a very sincere expression of a political and
cthical ideology.

“It’s not just cats doing
human things, it’s an
appeal to different ways
of being human too.”

He points to a particular piece of his
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keeps us from our loved ones for hours
on end (and, existentially, ourselves) in
our various work settings.

“The artwork is a conjunction of humour
and whimsy with seriousness and critical
questions,” Nathan says. “The weirdness,
the double-take it elicits, is not just cats
doing human things, its an appeal to
different ways of being human too.” He
allows, a little tongue-in-cheek: “That’s
quite a bit packed into a cat poster.”

That’s true, of course, it is quite a bit,
but with such a long history of humans
putting cats to paper, screen, any medium
we seem able to find, I'd expect all cat
art to be packed full of a lot of things:
earnestness, humour, and probably most
of all, love.

ABOUT THE ARTIST:

In Nathan Nun’s digital, acrylic, and ink
artworks, history, fantasy, and politics are
brought together thematically through
a world of anthropomorphic cats. The
scope of his works range from histor-
ically influenced medieval portraits to
avant-garde, pastiche political posters and
ads. From a patient attention to detail
and the joining of cute subjects and
studious styles emerges an arrangement

artwork, which I loved: a Soviet-styl

poster that reads: “Control Production
Time and Reclaim the Day,” that depicts
four cats in four segments of a cat-day. “4
hours of work, 4 hours of napping, 8 hours
of sleeping, and 8 hours of ‘whatevs’,” he’s
written on it. The silly “cat humour” of
so much sleeping and “whatevs” makes
you laugh while still harkening back to
this very real, very-human struggle for
an cight-hour workday and, ultimately,
how that struggle has both succeeded and
failed in a modern society that doesn’t
always benefit from the advances in
automation and productivity, and still

of ing themes: and
familiarity, the formal and the ordinary,
the serious and the fun. Throughout
his work, “anthropomorphy”-as Nun
coins—is suggestive of a transformed world
and nature—upright beings, creatures
made persons and a hard world made
soft. Taken altogether, they are a collec-
tion of artifacts from a world in which
creatures have struggled to escape the
logic of history and point toward a re-
al-possible future of solidarity where space
cats are exploring the galaxy or are free
to nap the day away.

nathannun.ca
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he amount of disposable

I products (especially plastics) is

a problem that, as a society, we

have been trying to solve for several years.

Unfortunately, when the pandemic came,

health care and sanitation became our first

priority and we put aside other problems;

the use of plastic containers, disposable

bags, and other articles returned to be
part of our day-to-day lives.

However, our reality is now different
from what it was two years ago,
and many establishments are again
proposing small actions that we can do
day by day to achieve a positive impact
on our environment and community.

Here on the Danforth, some estab-
lishments have opted for a sustainable
model: Poured Coffee is a cafeteria
that has a zero waste policy; shops like
The RE Place and Bare Market are
designed so that anyone (zero waste
beginner or expert) can get what they
need to adapt to this lifestyle.

“We would love to
see even more folks
coming through the door
with more consistency.”
Ana, one of the staff members at Bare
Market, says that the project was started
almost three years ago, and they couldn’t
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be happier with the acceptance they
received by what they describes as “an
amazing community.” A lot of people
see it as a place that assists them in
limiting their waste, and it has a really
loyal group of customers—but there is
always room for more! “We would love to
see even more folks coming through the
door with more consistency.” - Ana

Bare Market is doing an amazing
job and offering a lot of products:
spices, seeds, snacks, fruits, beauty
products, personal care products, and
many more. They always try to give
competitive prices, and the concept of
“buy what you need” is in their core
beliefs, so you can not only buy pack-
age-free items, but also avoid buying
an excessive amount of food because
you couldn’t find a smaller package.

A group of friends devours a sampling of mezes at Mezes
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The impact they are making is huge:
this year, Oneka (One of Bare Market’s
body care brands) adopted a zero waste
approach that managed to greatly
diminish the number of packages
used, saving over 2,000 of them from
the landfill. Imagine this impact on a
bigger scale! Since the beginning, these
brands have been helping customers
to avoid thousands of containers in
favour of the environment.

Grab your favourite mug
or thermos from home,
go to your local cafeteria,
and ask them if they can
pour your beverage into
your own container. 'm
pretty sure the answer
will be a yes!

Photo Credit: Diana Galvin Mejia
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But this mission does not
end with only these estab-
lishments. You can visit

many other places within
the Danforth and do a little

experiment: grab your favourite
mug or thermos from home, go
to your local cafeteria, and ask them
if they can pour your beverage into
your own container. I'm pretty sure
the answer will be a yes!

Having said that, we know that projects
like these are not possible without the
people that want to support this kind
of business—like Steven, one of the
regular customers at Bare Market, who

couldn’t be happier about it: “It is a
great store, it’s run locally.” Steven
and his wife are part of the neighbour-
hood, they shop here regularly, and
his wife sews her own bags, which are
beautiful—they are big environmental
people, and they are grateful for having
these types of shops in the community.

I know that not all of us are like Steven,
and starting a zero waste life can be
a little intimidating (and difficult,
for people like me who tend to be
forgetful). But don’t worry! I have the
perfect four tips to help you start this
new green life:

CREATE YOUR OWN TO-GO KIT
Take your favourite fabric bag and put your kit inside it: a cutlery set,
cloth napkins, your favourite cup, and reusable straws.

ONE STEP AT A TIME

You don’t have to do everything at once: start applying these changes

little by little in your life.

RELY ON YOUR LOCAL BUSINESSES

The places mentioned before can help you for a better transitioning
into this lifestyle—just go there and voice any concern you may have,
they are more than happy to help you!

JUST TRY

The first step is to be aware of the problem: it is normal to not always
be able to do it, but try—even the smallest change has a gigantic

impact if we all do our pare.

And always remember, there is no wrong way of doing this: starting
small will make for a more sustainable long-term change.

Cooking Up a
Community

By Kenna Barnes

o days before this article was due,
T o o i i e
sitting at Mezes on the Danforth.
‘We hadn’t planned to eat there—it was a
last-minute, panicked decision when the
other plan for my article fell through. I
had changed the topic of this piece so
many times that I had absolutely no clue
what I was going to write, and decided
that, if nothing else, we'd have a great
meal at Mezes.

T've been coming to Mezes for almost
ten years after a friend and I did a quick
“where should we eat on the Danforth”
search in 2013. My husband and I even
considered getting married there. It is
reliably delicious and authentic, and
the atmosphere never fails to put a smile
on our faces. Customers are always jovial,
the servers are warm and friendly, and
every few minutes you are delighted
by a fire show and a loud “Opa!” signa-
lling that one lucky table is about to
devour saganaki.

To me, and to many, that is Greektown.
Tt is a lively, diverse community that has
opened its arms to everyone over the
years. Even in the 1970s, the nightlife
in clubs was incredibly inclusive for its
time, welcoming not just Greeks but also
members of marginalised communities,
businessmen, the elderly, and the youth

Photo from Vintage Toronto Facebook Page; Credit David Imrie;
1964 — Danforth Avenue at Pape, facing west.

of the day, all dancing, throwing plates,
and singing together.

We see this same inclusivity in Taste of the
Danforth—now almost 30 years old—
which is no longer simply a Greek food
festival but features booths of delicacies
from every culture that has moved into the

neighbourhood. The stretch of Danforth
from Broadview Avenue to Jones Avenue
becomes a delicious sampling platter of
the diversity within our city.

As is often the case, it took only ten
minutes sitting at Mezes before the table
to our right struck up a conversation with

us. Over the many dishes our table had
ordered, the two men, Peter and Harris,
began regaling us with stories about
Greektown of the past; the small town
within a city that sounds almost too good
to be true. I phoned Peter the next day,
eager to hear more.

Peter and Harris have been lifelong
friends. Their fathers knew each other
from Amyntaion—the village they
had emigrated from in Greece. Peter’s
father arrived in Halifax with “$50 and
a suitcase” in 1964. The 1960s saw an
influx of immigration from Greece to
Toronto, largely due to political instability
in Greece (which led to a coup d’état in
1967), butalso to seek more opportunity
than what was available to them at home.

After only a few days in Halifax, Peter’s
father decided it wasn’t for him. “He
thought, “Well what am I doing here? All
my friends and relatives are in Toronto.”
So, he hopped on a train and came to
Toronto.” He lived with his sister-in-law,
establishing himself and learning English,
before his soon-to-be-wife immigrated
and they settled near the Danforth. Being
the youngest of many siblings, his wife
didn’t have very strong cooking skills.
“It’s funny, because when my parents got
married my dad gave my mother a Greek

cookbook... This thing was as thick as

OLD ROADS 11

Ihe past few months of my life have

I felt like I was living in a movie.

You know, the kind of story where

the “country bumpkin” moves to the

big city to live their dreams of fame and

success. And that’s what I am doing: T

am pursuing my goal of learning about

and working in the publishing industry.

Can you imagine, working with books
all the time? The dream!

When I decided to move to Toronto
for school, I was so excited! I spent the
summer before moving thinking about
what I would need, trying to plan the
logistics, and simply overthinking every-
thing, I felt like nothing could surprise
me, because I was so prepared. Then, I
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Seed, who also run food banks. When
banded together, these food services form
a network that is able to meet a more
diverse range of needs—but they could
do even more, if they received more aid
from Danforth residents.

February/March is
traditionally one of the
food bank’s busiest
times, as people often
overextend their budget
around the holiday
season, and now they’re
trying to recuperate.

“As much as it’s so rewarding to go to
the grocery store and buy a bunch of
cans for the food bank, supporting us
with money to buy produce is ideal,”
Marzin explained.

‘Those who are unable to make financial
contributions to Eastview can donate
‘materials, such as egg cartons or reusable
bags, which can be used to distribute food.
Eastview also runs a community garden
and welcomes donations of excess fruits
and vegetables from other people’s private
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got on the train and only looked forward
to the next adventure.

‘What I did not expect was the shock
of being away from Montreal. After the
first few weeks, when the excitement of
moving died down a little, its enormity
kind of dawned on me. Like in the
movies, when the protagonist has a hard
time adapting to their new reality. They
feel dejected. They begin to think that the
whole thing might have been a mistake.
You see it in movies, you hear about it
from other people’s stories, but no matter
how many times you are exposed to those
stories, nothing really prepares you to live
it yourself. As someone from a (very!)
suburban area, the big city suddenly felt

“Home”
N the Danforth

somewhat suffocating: the streets are
narrower, and houses and buildings seem
too close together and too colourful—a
sense of unease set itself in my stomach.
That is completely normal. When you
find yourself in an unknown setting,
facing new challenges, it is natural to
feel uneasy at first. As long as you work
towards getting past that feeling, every-
thing will turn out great.

And that is what I did, even if it took
me some time to figure it out. At first,
1 felt heavy with unease and missed my
routine from back home. What does
the protagonist do in the movies? When
that question popped into my head, I
knew what to do. How could T adapt my
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To learn more about participating in or volunteering at
Eastview Centre’s food bank, please check out
eastviewcentre.com, contact Bridget Marzin at

bridgetmarzin@eastviewcentre.com
or visit Eastview Centre at 86 Blake Street.

gardens. Marzin also encourages people to
advocate for food rescue and to connect
Eastview with local businesses who can
offer food or discounts. Dedicated and
consistent volunteers are, as always, highly
appreciated. “I can connect [volunteers]
with people who need deliveries,” said
Marzin, speaking of Eastview’s drop-off
program for those who are unable to come

to the food bank. “We have a cargo bike.”

Rescuing food is a job that is both
endlessly exhausting and endlessly
rewarding. “T love food security. I'm
like a little food security nerd,” Marzin
gushed. There are many facets in the fa-
cilitation of food access, all
of which require many
community resources
and support.

routine from home—or parts of it—to
my life in Toronto? What could I do that
would get me out of the house once in a
while? Was there an activity I could do
on a student budget? As a self-defined
“homebody,” T wanted to come out of
my shell; I wanted to challenge myself
and go out more. Back home, there was
a park near my house where I loved to
run. So, I thought, maybe I can find some

place where I can run outside. However,
1 was not comfortable running in the
streets since I did not know the area well
cnough. So, I went online, opened Google
Maps, and took a look at the Danforth
area for green patches that seemed big
enough to run in; I then decided to visit
them and judge for myself if I would
be comfortable there. The next day, I
wore my good sneakers and walked to
the nearest park. Though that one was
not what I was looking for, I didn't let

was within walking distance from my
apartment. I did not find what I was
looking for in a running space—my un-
derstanding of what a park is apparently
differs from its actual definition—but
I did find a new activity to include in
my routine. Instead of running, I found
that walking through and exploring the
Danforth neighbourhood was much more
beneficial for b i d o
my new surroundings. For example, did
you know that, on certain street corners
on Danforth Avenue, there are figures
of Greek mythology painted on the
sidewalks? I must admit, it took me some
time to realize that; I was so focused
on looking at all the buildings around
that I did not notice what was right
under my nose. Growing up reading the
different myths, I became really excited
to see more.

At some point, instead of only walking
around I started to go into stores that
1 had previously seen and found inter-

it deter me. T was d ined to find a

place. I went to a new destination every
day, until I visited every green patch that

g: pastry shops, coffee
shops, and others. I found unique gifts
for family members. Simply exploring

9

became finding a new store to go in
everyday or every other day.

Coffee in hand. Music in ears. Walking
around and enjoying the fresh air. Soon
enough, the feeling of unease was replaced
by a feeling of home. The narrow streets
and the buildings being too close to each
other stopped bothering me. The vivid
colours became inviting rather than in-
timidating. It may not have been much,
but walking around distracted me enough
that I did not realize how different I felc
after just a few months. Suddenly, I was

not so scared or anxious anymore. It
felt like I had finally found my space.
Danforth Avenue became my Hollywood,
or my New York City. Now we are at the
part of the movie where the love interest
enters the scene to brighten my days. Do
you think he will show up?
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Toronto Public Library
Danforth/Coxwell Branch
1675 Danforth Ave.

A public library that offers free access to books, “story
time” programs, computer classes, study spaces,
author events, and more.

v Eastview Neighbourhood

Community Centre <’

A community centre that offers public support

86 Blake St.

programs and resources such as: parenting workshops,
food access, cooking & nutrition, computer services,
therapy/counselling, and youth groups.

programs with emphasis on inclusivity for all body-
types and experience levels.

Bare Market
1480 Danforth Ave.

A “zero-waste” grocery store that offers a “bring your
own container” program, a reusable mug borrowing
program, a returnable jar program, and an indoor

drop-off box for reusables.

e The Pink Studio
2053 Danforth Ave.

A fitness centre that offers adult dance and fitness

A studio/gift shop that

Secret Planet
Print Shop
918 Danforth Ave.

offers introductory
Espidisidiales fl

printing workshops for i

in the practise.

RESOURCES
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ne of the best-known Op Art pho-

tographers, famous for her striking

reflections composed of multiple

stripes which create optical illusions

for the viewer. Her black and white
geomeinc patterns explore the dynamism
of sight and produce a disorienting effect
on the eye, creating an illusion of movement
and colour. Born in 1981 in London, Riley
studied at Goldsmith’s College and the Royal
Academy of Art. Riley is known in the public
consciousness for hericonic black and white
geometric works, as well as for her temporary
public murals in major institutions such as
the Tate gallery in London and the Musée
d’Art Moderne in Paris. She currently lives
and works in both the United Kingdom
and France.
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MORE WORK

ere is a selection of
curated work from
branding, social media,
and editorial

Focusing isn't just an opti
Is also a mental

( \\;‘"-)

Origins of the Op Art Movg

The roots of Op Art, in terms of graphic  Victor
and colour effects, can be traced back to  ed witl
Impressionism, Cubism, Futurism and Dada,  Albers|
but the movement perhaps more closely  while
place

derives from the constructivist practices of’
the Bauhaus.

The German school stressed the relationship
of form and function within a framework T
I)E‘ Llllil]}"\i.‘- lelLl ll!li!![lll]iE‘\A W I]i('h l!'l] o
mirroring the counterculture of the time in
the embrace of graphic shapes and bright
colours. At that ume, arusts like M.C. Escher,
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Type of Media: Social Media Design and
Digital Confent Ly @ =

m
Concept: Series of social media graphics 25 < FEMINISTA -f' Oy

created for Instagram to promote events,
foster connection, and create a welcoming
visual and artistic space for community
building and collective support.
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@‘-HI_.I;EAHTS tirculo_sororot

Purpose of Work: Promote participation, and \
. . . . ’ et 0 ﬁ #) 21§ Liked by itspaopaz and others

reOChlng TO The femOle_lOTln Commun”‘y In ﬁ c ' :::erL:Io'_sororut:}thfga F:n r'ru:jn:nLr' FJSCI‘I.E:'!EH feminista volumen

2 a Toronto.

' ,_ Invita a tus amis para celebrarnos y gozar.
[oronto . wmi o
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*El Circulo Sororo es un espacio feminista abierto para
personas que se identifican como mujeres, no binarias o LTEI+
de América Latina y el Caribe con experiencia migratoria en
loronto.

#lalinasentoronto #mujeresmigrantes




Papelya

Type of Media: Branding, mix media, product photography

Concept: Papelya is my independent proyect where | create paper-
based pieces using paper mache and mexican artistic traditions

Purpose of Work: To create a space for creative exploration and
experimentation
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Let’s work together!

Email: mejia.glv@gmail.com
LinkedIn: linkedin.com/in/diana-mejia-d

Website: diana-mejia.com



